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The new visual identity system and guidelines exist to define and strengthen CKGSB's unique

brand image, particularly under the school's quick pace of globalization and innovation.

While there are a few simple rules to follow, the principles and assets in these guidelines are
flexible tools that make creating on-brand materials for CKGSB easy. Included are ways to use the

CKGSB logo correctly, a demonstration of how the basic elements of our look and feel system

come together to create a unique visual style, and finally detailed designs of common brand
applications.
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2.1 LOGO DESIGN CONCEPT
IRRIRTEE

The overall image of the logo invokes the traditional seal used in ancient China, symbolizing how the school KIIBFEREE B, BE, AR N&BERNPARKBODFES, BHiNE 28H—AB

is firmly rooted in Chinese culture and seeks to cultivate wisdom, and an appreciation for the humanities FIRER.
among its students. IRRAY LS, BRABTPALBHEEIRAR, SIEFERFRFTAE, HRSHE HRONE.

The juxtaposition of these lines also reflects the two different ways of reading in the West and the East, ATBNCHEAKI-FNEFS.

which symbolizes the integration of Eastern and Western methods of instruction and values. The design at B, BRI R EERSN A S GIESRPAEZE, KRDENENSHEZE.

the logo’s bottom right corner is a stylized “CJ,” which stands for “Chang Jiang™ - the Yangtze River. RRNEZESUEEHTR, RARE, RIRSHHNERE, TINESKITEEIKNEE.
Besides, the overall image looks like the hexagram Qian in traditional culture, which stands for success and good luck.  iE: LthEIflogor] LIS IR{ERT .

Finally, the main color of the logo is blue-again reflecting the Yangtze River, wisdom and optimism.




2.2 CORE LOGO
iR

The main logo of CKGSB combines both Chinese and English. The horizontal combination with PHEVIMRE SR CKCSBEZIMRAAET X, ERBNMENAYS, RAERBAFHIRITA
abbreviation should be the default logo used in all brand applications. The original logo design HE ., EMNAMBERERRARRYE, FMEEH.
must always be used in the applications as a whole piece without any change.

HORIZONTAL ABBREVIATION [DEFAULT LOGO] | The horizontal abbreviation is the core logo of the  {EzUEi1 | B EIRREERCKCSBRIEAMZIMTE, ERMESENNBFIREBNESTR.
CKGSB brand and the most commonly used combination in brand promotion and application.

= CK'G/SB
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2.3 SECONDARY LOGOS
FHED RN

VERTICAL ABBREVIATION | The vertical abbreviation is used for
promotion materials with long and vertical space.

E:ET | MATERTENEEIH.

5
C\K\G\S\B

RIFLIAI#

HORIZONTAL BILINGUAL | This combination suits long and
horizontal space in materials during promotion in foreign countries.

el | NATHNE SEEMRRKTENEEYH .

CKIGSB

RIFZLIAEI# kR

CHEUNG KONG GRADUATE
SCHOOL OF BUSINESS

VERTICAL BILINGUAL | This model suits long and vertical space in
the materials during promotion in foreign countries.

EHE | MATNESERRERTENERDR .

5
CKIGIS'B

KII @%b

CHEUNG KONG GRADUATE
SCHOOL OF BUSINESS




2.4 LOGO CLEAR SPACE
IR 2%E(E

A clear space must be left around the logo to guarantee its authenticity and clarity. The clear space is AT HRENBMENELINGEW, HmRARVRAREE—ENZLEE. RE2FTEEBTIRRN
normally used in between the logo and other design elements such as images, other logos and characters. HihgitwRZER, ANEKR. EMRRINFER. — RS, $2TENREX, AMEEH
In general, the clear space should be as large as possible, but as this is often a difficult task, we specify here PEARELIX S, Bitt, BIOEKFETRRNRNEZLTEIRE. UTEARIFRTZEE
the standard minimum space for the logo. In practice, please refer to the images below, which fully illustrate [BFFRRZ B HIXR, EXfREAPIESERERT.

the proportional relationship between the clear space and the Logo.

— CKIG/SB

C\K!G\S\B

KIZIIBE #|k —
E | /I | F:ﬁ | |I|§ CHEUNG KONG GRADUATE IIIE

SCHOOL OF BUSINESS

15
CKGSB CKGSB

RILIE %R RILIAI %2R
CHEUNG KONG GRADUATE
SCHOOL OF BUSINESS
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2.5 MINIMUM LOGO SIZE
IRREMR T

To make sure the logo is clearly visible and recognizable, we specify the minimum size of the logo.

PREREIFPRE, RRMLZRISEWEIN . 2ATTR, FIMETRRBNIART .

MINIMUM LOGO SIZE FOR PRINT | 4EiEENRI & /MR MINIMUM LOGO SIZE FOR DIGITAL | BEFERENS/NRT

C\K!G\S!B . B C!K\G!S|B

6mm 30px
IEcgszs . IE -« UE:iszr."
CKGSB
RIIB2R v
= CKIGISB ” — BRE CKIGSIB 7
r— BN re— — RIII@E 2R 56px
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5
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2.6 LOGO & CANVAS

RSB

The school logo should be placed at the corner of the page, with a distance to the edge as shown below.

The logo is in the upper left corner or the lower left corner. It is used for web pages or office systems

R TFELRRETA, SATHRRRDARE

R EEBENANE, EhE— I XIEH,

The logo should be placed in the upper right corner or the lower right corner when it is used in advertise-

ments and campaigns.

mRUFELASa TR, SRATI EXR
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2.7 TO ALIGN CKGSB LOGO WITH OTHER BRAND LOGOS
RS HEHMFRPIXR

For joint programs or activities with other institutions, when the CKGSB logo must be placed together with KIFZRFESEMGRMIHNRASHER, KIRRNETAES, MENEAIRIEY, BibRhe

other brand logos, the CKGSB logo must come first [starting on the left]. Each logo will be separated from IR E S KIMRIBMELLAIRTRAE ., PELEENSESREBIRRES.
the other with a vertical line.

WHEN THE THEME OF THE EVENT IS GIVEN, THE THEME COLOR MAY BE USED AS THE BACKGROUND COLOR WHEN THE THEME IS FLEXIBLE, PLEASE USE THE BRAND COLOR AS THE BACKGROUND COLOR.

=

BEXRENN, SRESEREHREE EEEEEDE, SRESERREE

. n §
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2.8 CORRECT LOGO USAGE
tRiRIETR(E R

This page specifies standard use of the logo in different situations. Please refer to the following guidancein ~ ATHLE 7 EARE S FHEMITRR AR L. BERITREMBI2EHTES .
actual applications for brand building.

STANDARD VERSION | It's the most commonly used version for INVERTED COLOR VERSION | This version is uniformly used on BLACK AND WHITE VERSION | This version is uniformly used on

application on a white-color background colored background colorless backgrounds, such as the cover page of a fax.

R | RERERRAER, FRSNE LUERRIRER.  ROR | SRR RERRRRER REW | ROREIASTHFINRRTER, SRR

CKIGSB = CKIGSB

RITTIE 2 "l:l BT 2

= CKIGSB

RIZLI&EIZ [P
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2.9 INCORRECT LOGO USAGE
fmiR XA

Do not crop or modify the logo, such as

Do not change the shape or color of Do not add any extra effects to the logo, Use the inverted color version of the

cutting off part of the image. the logo. such as shadow or strokes. logo on a colored background, instead
Sp— - AL e 0 of just inverting the color of the text
RENGDIFR, MEWFR.  FERTHRROTRSMAE. REEFRLFIMETRE, w8 w7
2 jnm part or adding strokes.
N o

TSR L2ERIRANRER, A
B2RFNFES RAFINELE
=1-1=H

= CKIG/S|

RIFLI @2

X X X
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Do not use the logo on a background
with texts or other images.

FEENFER LERIRR, FE2E
RELNERER LERRR.

text text text text text text text
text text text text text text text

text t text
text [E}Zmﬂ text
text t REL/ B AR (ot

text text text text text text text
text text text text text text ty




2.10 THE LOGO AND THE BACKGROUND COLOR
RS ERBHXHRE

In order to apply the logo in different situations and enrich the brand image,we specify the standard use of ~ TESCPRR A, ATENARHRNER, FEREFER, FREFREES2 ENREMTINE.

inverted colored version of logo on different backgrounds.

= CKGSB C\K\GDS\B

||| S [Pt ||| S [Pt

C!K!G\S\B

115 e

Logo and the lightness of background ( Logo should be inverted color when the lightness is above 30%, while logo should be colored when the lightness is below 30% )
MRSEREHENXRNTER (BEBERNTFI0%, mRREER; BE/NTI0%, R emBRER )

EFKGSB CKGSB CKGSB CKGSB CKGSB CK(;:S? EZKGSB =S CKIGISB

I m P ! = RIUTISI% R

100% 90% 80% 70% 60% 50% 40% 30% 20% 10%
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3.1 PRIMARY COLOR PALETTE
IS

The primary color scheme in the VI system of the CKGSB Logo is blue (Pantone 299U). The use of the color MERAPEHENCEZESSHCKCSBIEEAMAY ( Pantone299V ) . H{EMATCHIME, RIEEFS
must meet the following standards: do not override the background color with other colors, images or UTHGE: AEHEMBET, BEINEHRIE, JLUEBAERENRE, BRMERTEEBLL

characters. Other chroma or the black color can be used as a supplement but the blue color must be EEEBEEBNAERE. SEMREASNNREREXEE, RN NRGIGRE . —Bith{EH
highlighted and enough white margins must be left. The primary color combination is crucial in the Vi CKGSBEEE£NNSE RBREFHRE

system as it can help identify the brand. Uniform use of the CKGSB blue can enhance the brand recognition.

PANTONE ANAY
CMYK 85/20/0/0
RGB 0/149/216
WEB HEX #0095D8

PANTONE BLACKU
CMYK 0/10/0/100
RGB 35/24/21

WEB HEX #231815

85%  55% 25%




3.2 TYPOGRAPHY (CHINESE)
mhEF i | B3

Founder Lanting Black is the standard Chinese print font for CKGSB materials. Commonly used fonts from BIE=S=ERKRZCKCSBRITRERENRIFR, HAEHFARES, BREMNEGHE==/HE. HIE
the family of Founder Lanting Black font are Lanting Thin Black, Lanting Black and Lanting Black Bold. =ZSE5FE=HE=-"MARENFE, SENFADNYSEES, I &FEE. XWINKRE

XIJIL:’\’J
These fonts are highly consistent with the English font, DIN, and should be used in all materials to build a consistent R FFPROEFREFER, LUARRBRNG—. inEFRS BT ERRS, BUFRSHTHBF
brand image. Chinese print fonts are commonly used in advertisements and campaigns,while Chinese web font is M. pptEE.

used in emails and PPT slides, etc.

PRINT |

HFIE=ZHE ik
BIE==3
Esyme

2\ ©\



3.3 TYPOGRAPHY (ENGLISH)
mEFE | X

The standard English print font for the CKGSB logo is the font DIN, which was originally from the road signs FIRDINZCKGSBRUIRER L ENRIFA . ERERMER, BACEMHESER, EBEEN
in Europe. With its aesthetic clarity and capability of effectively conveying the modernity of a brand, this font EXRBOIR ., - 55E. IINERENBPRIEFLRER, LUAZIRETERNE—. FIK
should be used in the applications for marketing and advertisement to provide a unified brand image. The Arial/2CKGSBRYZEN BN . Arial2—EME S ERIR N BIIET 9 RO TFT LK TrueType=EY, A

web font Arial is usually used in emails and PPT slides, etc. B ARIENIRIBFBFX. pptF.

ENGLISH PRINT FONT | #5843 ENGLISH WEB FONT | a8V iR
ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz abcdefghijkimnopgrstuvwxyz

DIN REGULAR

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

DIN LIGHT

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz



3.4 SLOGAN USAGE
tRERIER

SLOGAN COMBINATION | #RiE4ES

i ] R
#r i
1 A b
#r i
CHINA INSIGHT. GLOBAL IMPACT.
SHAPE TOMORROW TOGETHER.

REVERSE WHITE VERSION OF SLOGAN
AsSkE®

SLOGAN & LOGO | fRiESHRIRAIXR

for (it | mexese i [ ¢ €—> ECKCSE i [l mexes
R 7
\ ,'/
Ny o
\/
7\
./ \
‘/, '\\
/ \
4 N ’ \
o 2 1§ mesese WS «—— mli o et Jir 1 @
DIAGONAL PLACED PARALLEL PLACEMENT PARALLEL PLACEMENT (INCORRECT USE)
bore:)e EAFTHER ETFIHR (#hREH)

THE POSITIONS AND RELATIONS OF THE BRAND'S SLOGAN AND CORE LOGO
MBS ORI EXR

i A L] T

,ﬁ—T ‘! i #L 0.8X
POSITIONAL RELATION BETWEEN THE SLOGAN AND THE CORE LOGO
BB ESRRNSE

Aﬁ CK/G/SB
RIFLIE 2B

DISTANCE BETWEEN BRAND'S SLOGAN AND CORE LOGO
tRiBSNRAYIER

i |




3.5 SUPPORTING GRAPHICS CONCEPT
W ERHE

The concept of “road signs” is maintained and extended throughout the VI 3.0
system to enhance the recognition of CKGSB's brand. At the same time new
visual elements are added to harmoniously coexist with the “road signs”. Togeth-
er they form an abstract “route”, symbolizing that CKGSB is a “platform that
leads to the future”. This also resembles with the School’s strategic vision to
“look into the future” and “lead the future”. This design also helps to enhance the
usability of the VI.

RBERRBS, BERAEVISIPHERESRE, BHIKTIRRA
RE. BIHEMFHFONTETE, FZ25 BB NELE, BEREOE
B AIFRR WERRTFE”, UL SR mERR . “3I9RR
HOEKIRIRSHEIE, RATHENIRSVIEIZ A,




3.6 SUPPORTING GRAPHICS DRAWING
4HED E Az HIE

SUPPORTING GRAPHICS | $#@EhERZHIE SUPPORTING GRAPHICS STROKES | §#EIE @il

/ GRAPHIC STROKE SIZE
SEBNERAEIAUE K/
PICTURE SIZE THE STROKE SIZE
BIEAUE )72 ]
45° A8 1.5pt
A7 2pt
Ab 2.5pt
A5 3.5pt
A4 Spt
/ A3 8pt
A2 12pt
Al 17pt

A4




3.7 TYPES OF SUPPORTING GRAPHICS

N B

Default graphic to be most commonly

used, such as for brochure covers

HUER. SHRTEH o BHRE

GRAPHICS 1 | BF—

i 0E LS

For pull-ups, flags and other vertical
signs or publicity materials.
ZHTHHAE  BEFEEIEN

GRAPHICS 2 | B2

To be applied to horizontal designs
such as outdoor advertisements, event

backdrops, etc.

ZRTAZE, BT S, PTTELE,

aHRRFERENETER

GRAPHICS 3 | B =

A variation of the first type of graphic
[composed of 1-5 supporting graphics).
It can be used for print materials,such
as the internal page of brochures, event
handouts, etc. Opacity can be 85%
depending on the background.

WENER-STaE T, ZHTER
mu.ém BEESF (&8 ]
tRIEEEEEASEESS% )

GRAPHICS 4 | ERZ DT

Anothervariation of the graphic for
print materials, can be used for print
materials, event's background, gift
wrapping, etc. Opacitiy can be 85%,
55% and 25% accordingly

IE‘J‘EH L,l?rfﬂ?’ﬂ‘“lﬂ. Z T EE
&)1 BEE, #AMeES
EEEFE SRR
%FIASREARE25% )

GRAPHICSS | B2 R




3.8 USAGE OF SUPPORTING GRAPHIC 1
A B R — A&

w I
X X |__
X X
i [0 [ ‘o
5X O
0
A RATIO
MAX | ik 0.5W R 00
MIN | &/)\ 0.3W
| EERBTERREL
—_— ==
x p—————
0.3W ). 3W |
x |
X | X X |
0.2W 1.2\




3.9 USAGE OF SUPPORTING GRAPHIC 2

RN E R

Hi&

w

3X

MIN | #8/)\ 0.3W L ’

HC!KLG%S
nnnnnnn "

MAX | AW

x|

1l il

w

BE
- B

[ 0.3w |

e [

MIN | §&/): 0.5W

EC\KGSB
CEAE -

MAX | AW

e |ix I3

mRCkel




3.10 USAGE OF SUPPORTING GRAPHIC 3
HEBER =%




3.11 USAGE OF SUPPORTING GRAPHIC 4
4 B B A2 U A i

The graphics appear in a pictorial form. Mostly used as backgrounds, events/festival materials, HEIBEFLBZEHRAEN, SHETFEARSSIE, FoTHERE, LPEES (BEERIIRIE
gift wrapping, etc. The opacity can be 85%, 55% and 25% accordingly. BIEIEEAIBEES%, 7~iEBH E55%F0 A& B E 25% )

THE USAGE OF SINGLE SUPPORTING THE USAGE OF TWO SUPPORTING THE USAGE OF THREE SUPPORTING THE USAGE OF FOUR SUPPORTING THE USAGE OF MULTIPLE SUPPORTING
GRAPHIC GRAPHICS GRAPHICS GRAPHICS GRAPHICS
SPWYPBERAE WA ERRE =41 WEERAE 7Y /4 B Z1WHERAE




3.12 EXTENDED USE OF SUPPORTING GRAPHICS
4aBED B2 RO (2 T R

THE USAGE OF SUPPORTING GRAPHIC 1 | §#iBiEF—(ERIZEE

ol

THE USAGE OF SUPPORTING GRAPHIC 2 | §#iEhEH— (BpjZeR!

THE USAGE OF SUPPORTING GRAPHIC 3 | SiER={EH2EE

] A |

NO PICTURE | FoElE-(B PICTURE USAGE | BR{ER




3.13 SUPPORTING GRAPHICS & TEXT
HBERSXFRXR

TEXT AREA
NFXE




3.14 INCORRECT SUPPORTING GRAPHICS USAGE
WA E R E=ER

Wrong color block position Auxiliary graphics should not be tilted Colored blocks should not be used on pictures The angle between the slash and the horizantal line of
the auxiliary figure is not 45 degrees
BRUEER §8 Bh B2 A el s B R EtBRAMIZER

WEEREROMESKFREBIELSE




3.15 BRAND MESSAGE LAYER 1
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A NEW GENERATION
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ANEW GENERATION
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3.16 BRAND MESSAGE LAYER 2
mBEEER_

The CKGSB logo with a sub-brand logo The CKGSB logo with sub-brand and other institutions' logos

mErmRSEREEIEIE, FRALTHASHER

) P

' CKGSB CHUANG COMMUNITY ENIRTR e
|, BiE | smees maram | Cltl zmee
A eeEs

I CKGSB CHUANG FOUNDATION

y.

£ P
,é
| B

SEH— X
BERE L

« A NEW GENERATION
BUSINESS SCHOOL

%

. ANEW GENERATION
BUSINESS SCHOOL

@] RICEC
BHEERN

A NEW GENERATION
BUSINESS SCHOOL

@ KIICEO
REwAaEN

m €IICEQ
wEwREN

wid | el anan|Citienes

R Ckess GeHx P CKGSE
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4.1 IMAGE STYLE

& A KUS

PEOPLE | A%) ((REE)

Images reflect the atmosphere of a dynamic
classroom in which people are learning,
communicating and exploring.

- Pictures show expression, movement, and
light naturally.

« |t is best to have as many people as possible.

TR RIFIREZIFE, ASHEHRY
A2

- &5, SF. XZEER, BRAE

- EAREZAES

PEOPLE | A#% (R )

Images should reflect entrepreneurs’ global
vision, dedication, as well as grounded learning
attitude. Long shot images should show
profound temperament, and tight shot images
reflect solid practice ability.
- Images must show expression, movement,
and light naturally.
FRMEWRZRNERED, ZUARFS
MENFEIEE . BR2RBRERIRESE,
SBB AR SERISERERED
- &1E. ahfE. EBER, 8BRS

PLACE | 337

The image should reflect the schools and entrepre-
neurs’ social responsibility, and the desire to develop
the society. The long shots show the heights, and tight
shots show the power of growth.

» Images must show the light naturally and
look powerful.
FMFERSEWRFROHEER I’E’Z, XJF
SR S5|IMEROEBE. RRA
FMENSE, ERBRAIENDE

- KEBR, BRAUE

- BURHMERS IR DER

'747//;‘}’:' 7

OTHERS | Efth

Images should reflect the ability in innovation,
leadership and global impact.

- Images should represent the values and vision,
and should be imaginative.

HMZFRRIBIHEED , SRS BHH—LE
FheaIRF LR

- RFHSESFRA

- BURRERD



4.2 EDITING IMAGES
= R 8iEREE

If pictures should be found beyond the image library, we should make some adjust-
ments on them to achieve desired hue. According to features of CKGSB’s brand, the
desired hue is featured with high lightness, low purity, cleanness and overtone in
distant-blue.

This page provides ways of adjustment in three steps. In exceptional cases, special
adjustments needed are not limited by these steps.

WAYS OF ADJUSTMENT

ol
EE A

SR—: REBRBZAE, RIBHRENYR., STB: IBMNESHEE., S]R=: $oER
THREMBRESHTREE, LUATIREMR.
Step 1: reduce the color purity of the picture to achieve a slightly gray effect. Step two:
increase the hue of warm colors. Step three: in some cases, you need to adjust the part
of the picture to achieve the desired effect.

MRFEMINBIHRE R, ARENERHT LS LAREBLUAZIZIEEN, RIZECKCSBmAE
B, BROEEERAREHEES, SEREK, BETS. AURETREN=AEALR.

ERRERT, BENERHTHRIOLGE,

AFTER | EAES

FREU=DLEIRAIRE] o




4.3 BASIC SYSTEM OVERVIEW
Sk R GRS

EFAUL G SHFRR
DEFAULT LOGO | & SUPPORTING GRAPHICS | $#BhER e

C\K\G\S!B =

||| 5 e

IS

CK/GISB
FONTS [PRINT) | =& ( E[/RY ) RIZII@EI2R
HEZSIHE  DINBOLD
FIE£=E DIN REGULAR
HJ—-E:%-Q-E% DIN LIGHT BRAND IMAGE STYLE | Bl X#&

FONTS [DIGITALI | SRk (#84%)
2R ARIAL

COLOUR | GRk2&s

PANTONE
CMYK
RGB
WEB HEX
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