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EUROMONITOR INTERNATIONAL 

Custom research 

Passport 

Global business intelligence provider      

Providing clients with market & competitor intelligence to help them 
make informed business development decisions 

“Off-the-shelf” subscription products and “ad hoc” consulting 
services 

 
Established     

40 years experience analysing international markets 

Strong international reputation – widely established contacts in 
industries & countries 

 

International    

12 Offices - in London (HQ), Chicago, Singapore, Shanghai , etc.  

More than 1000 analysts based in the 80 countries we research 
world-wide 

 
Independent  

Privately owned -  independent, impartial analysis and 
recommendations 

 
Growing   

Extensive client base for subscription and custom research services 

98% client retention rate in 2012 – business driven by returning 
satisfied clients 

ABOUT US 
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ABOUT US 

EUROMONITOR INTERNATIONAL IN ASIA 
 Euromonitor International’s research 

coverage of China has been more than 15 

years, and is amongst our most extensive, 

with 100 analysts spread across 11 key 

cities. 

 Our syndicated research provides data at 

national and regional level however, for 

custom research requirements, our 

capabilities extend to province and city-

level.   

 In-house editorial control for consistency 

and comparability is managed by 

research managers based in our office in 

Shanghai. 

14 key countries researched in Asia Pacific region 

 Australia 

 China 

 East China 

 Mid China 

 North and Northeast China 

 Northwest China 

 South China 

 Southwest China 

 Hong Kong 

 India 

 East and Northeast India 

 North India 

 South India 

 West India 

 Indonesia 

 Japan 

 Malaysia 

 New Zealand 

 Philippines 

 Singapore 

 South Korea 

 Taiwan 

 Thailand 

 Vietnam 
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PRODUCTS AND  SERVICES 
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ENTERPRISE  CUSTOMER 
Scotland International Development Agency 

Southern United States Trade Association 

Hong Kong Trade Development Council 

UK Trade and Investment Promotion Agency  

Manchester Investment&Development Authority 

The British Trade Policy Research Center 

Czech Tourism Bureau 

The United States tobacco and Food Bureau 

The Irish dairy board 

New Zealand Trade and Business Administration  

Consulate General of Argentina 

U.S. Department of Agriculture 

The United States forestry and Paper Association 

The American Soybean Association 

The United States cotton Committee 

Australian Trade Commission 

New Zealand Trade and Business Administration  

World Bank 

World Health Organization 

Singapore economic development board 

Welsh's coalition government 

The Embassy of Uganda 

The United States Florida Department of Citrus 

Washington Apple Commission 

Swiss Trade Development Bureau 

South African Trade Promotion Bureau 

Investment New Zealand 

Singapore economic development board 

http://www.amway.com/en/default.aspx
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OK 
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OVERVIEW OF PASSPORT 

“Passport is the Mercedes of business intelligence”                                      
E-Content magazine 

 

Reliable Result Global Strategy 
Intelligence 

Corporate  Strategic 
Planning  and 
Management  

Gateway to global strategy 
intelligence 

Common information 
architecture for your entire  
organisation 

Industry-standard data and 
analysis 

A complete picture of the 
commercial environment 

Monitor your markets, 
related industries, 
operating conditions, 
consumer trends 

More efficient information 
use 

Statistics, reports, comment 

28 Industries & 80 countries 

210 Countries & Economies 

4,000 products and services 

115 million data points 

17,000 full text reports: global, 
regional, country, company 

Industries  

Countries 

Consumers 
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Alcoholic Drinks 

Beauty & Personal Care 

Clothing & Footwear 

Consumer Appliances 

Consumer Electronics 

Consumer Health 

DIY & Gardening 

Eyewear 

Fresh Food 

Health & Wellness 

Home Care 

Hot Drinks 

Housewares 

Packaged Food 

Pet Care 

Personal Goods 

Soft Drinks 

Tissue & Hygiene 

Tobacco 

Toys & Games 

Consumer Finance 

Travel & Tourism 

Retailing 

Consumer Foodservice 

Industrial 

Ingredients 

Packaging 

Consumer Products Services Suppliers 

Countries and Consumers 

Countries and Consumers 

Consumer Trends & Lifestyles 

Economy, Finance  & Trade 

Government, Labour &  

Education 

Income & Expenditure 

Population & Homes 

Industry, Infrastructure & 

Environment 

Technology, Communications & 

Media 

Luxury Goods 

INDUSTRY LIST  
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SEARCH METHOD FOR DATA AND REPORT 

1.MEMU SEARCH 

 

2.KEY WORDS 

 

3.QUICK RESEARCH FROM REPORT 

 

4.FUNCTION RESEARCH—DASHBOARD 

 

5.HELP BUTTON 
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CLIKC HERE TO MAIN 
PAGE OF THE 
INDUSTIRE 

KEY WORDS 
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“Alcoholic drinks “MAIN 
PAGE  

DROP-DOWN 
MENU，
CLICK“GO” 
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CHOOSE 
PRODUCTION 
AND CATEGORY 
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COUNTIRES&CONSUMERS—
POPULATION，FAMILY 
STRUCTURE，
INCOME&EXPENDICTURE，
MACRO-ECONOMY&TRADE 
DATA 
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COMPANY SHARES 

BRAND SHARES 

RELATED  REPORT 

DATA 

OUTPUT 

FUNCTION 
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 Latest reports 

Articles 

Company profiles 

Country reports 

Global reports 
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HOW TO GET HELP VIDEO 
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CLIKC HERE TO 

Help Videos 

HOW TO GET HELP VIDEO 
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CLIKC HERE TO 

Different Videos 

CLIKC HERE TO 

Choose different 
Language 

HOW TO GET HELP VIDEO 
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WHY CHOOSE PASSPORT? 

 Well-known Research 
Institution 

 Multinational Research 

 Reliable Resource 

RELIABLE 

RESOURCE 

DELIBERATE 

RESEARCH METHOD 

 Continuously Improve the 

Quality 

 Global Coverage 

 Complete and Intensive Study  

USER-FRIENDLY 

INTERFACE 

 Simple and User-friendly 

Interface 

 Customized Service 

 Best Partner for Your 

Research 
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THANK YOU FOR LISTENING 

 

For questions or concerns, please contact: 

Cathay Song 

Cathay.song@euromonitor.com.cn 

 

 

mailto:ahuan.huang@euromonitor.com.cn

